
The new AC Marriott Montréal 
Centre-Ville delivers the essen-
tials of hospitality with style.

The first of its brand in Canada, 
the AC Marriott is a sleek four-
star operation with striking 
contemporary design, a pivotal 
downtown location, and moder-
ate prices at certain times.

The AC Marriott is aimed at a 
mobile next-generation clien-
tele, both entrepreneurs and fun-
seekers. It is a business hub, vir-
tually adjacent to the Palais des 
congrès, Complexe Guy-Favreau 
and Hydro-Québec. It’s also ideal 
for culture lovers, within a block 
or so of the Quartier des spec-
tacles and Place des Arts.

Plus, right outside the hotel is a 
stop for the 747 bus to and from 
the airport, at René-Lévesque 
Blvd. and Jeanne-Mance St.

While it has a cool look and effi-
cient approach, the AC Marriott 

also has a personal feel. The staff 
is trained to reach out to guests 
to ask what they can do. No pam-
phlets, and almost no paper.
The look: With bold architecture 
by the Architex Group and sharp 
interiors by Provencher Roy, 
the hotel is eye candy for fans of 
design. The lobby is a dramatic, 
soaring space with two storeys of 
glass walls warmed by pillars of 
glossy black marble and panels of 
dark Brazilian walnut.

The living rooms around the 
reception area have deep leather 
and tweed sofas, large abstract 
paintings and displays of objets 
d’art such as silvery vases or 
Giacometti-like sculptures. You 
can chill in the library, which has 
a fireplace, computers, books and 
a 65-inch flat-screen TV. Or hang 
out at the AC Lounge, a happen-
ing place for get-togethers over 
tapas and cocktails.

The 12th floor is a stunner, 
surrounded by glass and outdoor 
spaces, with panoramic views of 
downtown. The 21-metre indoor 
lap pool may be the longest 
hotel pool in Montreal, and it’s 
heated to a balmy 29 C. The pool 
area has a large hot tub and an 
outdoor deck, and a fitness room 

is adjacent.
The Barcelona Ballroom, also 

on the 12th floor, will be a top 
choice for receptions and wed-
dings because of its impressive 
wraparound outdoor terrasse.
The rooms: The accommodations 
are practical — AC Marriott’s 
goal is to be uncomplicated — so 
people on the go have everything 
at hand.

To that end, the 166 guest 

rooms and three suites have lean 
lines, floor-to-ceiling windows, 
neutral colours and hypoal-
lergenic hardwood floors, with 
only a bedside rug. Handy items 
include bedside USB outlets, 
mini-fridges and bathrobes. 
And although AC Marriott bills 
itself as a mid-range brand, the 
rooms are quite spacious, with 
armchairs, work desks, excel-
lent lighting and high-quality 

bathroom fixtures. The 50-inch 
TV has HBO and streams Netflix 
and YouTube. Hotel information 
is displayed on the TV.
Food: The AC Marriott brand was 
founded in Spain, so the cuisine 
has a Spanish accent.

The chef is David Capel, who 
used to work at the University 
Club of Montreal. Here, he dish-
es out classics and adds exciting 
Mediterranean flavours.

The AC Lounge is the signa-
ture watering hole of all 120 AC 
Marriotts around the world. The 
choice of tapas includes meat-
balls, salami, octopus, calamari, 
spicy potatoes, shrimp and ser-
rano ham. The signature drink 
is a zingy gin and tonic with star 
anise and a twist.

At La Palma restaurant, the 
menu features paella, lots of fish 
and seafood (such as giant shrimp 
in spicy salsa), plus steaks, veal 
paillard and rack of lamb. There 
are pastas and salads with ser-
rano ham and manchego cheese, 
plus bouillabaisse and hearty 
traditional Spanish tomato soup.

The AC Kitchen, a breakfast 
room on the mezzanine, lays 
out a Euro-style spread, plus à 
la carte options like baked eggs, 
for $19.95. Your first Nespresso 
is on the house and you can help 
yourself to croissants, cheese, 
muesli, fruit, juices and quiche-
style egg tarts. A highlight is the 
artisanal prosciutto, which the 
server carves with an impressive 
red Berkel slicer.
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AC MARRIOTT BRAND IS PRACTICAL, POLISHED

A large indoor pool with an outdoor sundeck is a highlight.

The new AC Marriott Montréal Centre-Ville features spacious guest rooms and suites.  P H O T O S :  AC  M A R R I O T T  M O N T R É A L  C E N T R E - V I L L E

R O C H E L L E  L A S H

AC Marriott Montréal 
Centre-Ville: 514-877-9999, 
888-236-2427; achotels.
marriott.com; 250 René-
Lévesque Blvd. W. Marriott/
Starwood rewards apply.

Price: King rooms for two 
and double queens for four 
start at $249, May-Oct.; $199, 
Nov.-April; suites with sofa 
beds cost $50 more. Rates in-
clude Wi-Fi, guest computers, 
indoor pool, sauna, sundeck, 
exercise room, in-room bath-
robes, Nespresso and bottled 
water, baby gear.

Extra: breakfast buffet, 
$19.95; indoor self-parking, 
$28; room service, 5 to 10:30 
p.m.; AC Store for snacks, 
sundries.

I F  Y O U  G O

Montreal hotel caters to a next-generation 
clientele, whether entrepreneurs or tourists

B8  S AT U R D AY,  S E P T E M B E R  2 2 ,  2 0 1 8   M O N T R E A L  G A Z E T T E T R A V E L

H O T E L  I N T E L

Unforgettable and unparalleled views from your balcony and as close as you can get to the
majestic Whiteface Olympic Mountain - a view you cannot find in Lake Placid. Bring your camera

or drone! Our Adirondack Great Room is perfect for your large function or gathering. Firepits
and barbecue grills available for guests use. World class fly-fishing within walking distance.

Hospitality that will make you feel right at home.
FOR RATES AND RESERVATIONS
CALL TOLL FREE 833 - 4 - ROGERS

LEDGE ROCK AT WHITEFACE MOUNTAIN
5078 NYS ROUTE 86

WILMINGTON, NY 12997
WWW.LEDGEROCKATWHITEFACE.COM

NEW YORK

VISIT FREEPORT
visitfreeport.com 207-865-1212

Visit us at the Freeport, Maine Train & Information Center
23 Depot St. Freeport, Maine 04032 USA

Experience why we’re New England’s favorite shopping destination. Located
on the shores of Casco Bay, Freeport is world-famous for our hundreds of

brand-name outlets and local boutiques housed in charming brick buildings,
some dating back as far as the 18th century. In addition to world-class

shopping, Freeport offers delectable local cuisine, four-star lodging and a
diverse assortment of enjoyable activities for all ages and interests. Rich in

history, nature and the arts, you’ll come to shop and stay to play.

MAINE

GLEN HOUSE RESORT
www.glenhouseresort.com

409, 1000 Islands Parkway, Lansdowne, Ontario
1-800-268-4536

Visit The Glen House Resort – Smuggler’s Glen Golf Course in
the heart of the 1000 Islands and choose from one of our many

Stay and Play or Romance Packages, starting at $167 per person
based on double occupancy (+ tax and service). Enjoy our 18 hole
championship golf course, onsite spa, casual fine dining, lounge,

local Theatre, Boat Cruises and Casino

SMART SUITES
www.smartsuitesburlington.com

1700 Shelburne Rd., So. Burlington, Vt.
Toll free 877-862-6800

Come and enjoy our hospitality. Spring/Summer special: Studio
Efficiency at $110 US/night or a one bedroom suite at $120 US/night
including a deluxe continental breakfast and free WIFI. Mention The

Gazette special. Not valid with any other discounts and may not
be available on certain week-ends. Rates effective May 1st until

November 1st. Take Exit 13 off I-89, left on Rt 7/Shelburne Rd. for 1.5
miles. Same entrance as Holiday Inn Express.
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